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4 Cornerstones of Your 
Message Platform
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Healthcare providers have a moral 
obligation to provide information.

Dr. Farris Timimi, 
Mayo Clinic Center for Social Media
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Marketo 2017

Feeling, Factual Doers

Thinkers – Tech Savvy & Visionaries

Feelers – Story Tellers

Doers – Execute Services & Designs

There is great power in healthcare content, but also great responsibility.
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There’s No Choice - Learn How to 
Get to Relevant Messages
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BEFORE You Shape Your Message Platform 

BECOME A THOUGHT LEADER
Blogging, Micro-Blogging 

Build Your Message Team
Insights, Relationships, Networks

Clarify Your Top 3 Goals 
and actions you want folks to take 

Who Has the Greatest Influence? 
Target audience - no more than 3!

Get to Know What’s Important 
Wants, Values, Preferences 

BE A TRUSTED SOURCE 
Save the world from fake facts!
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Value - Extends your organization’s name

1. Tagline

Keep it to no more than eight words01

Brings insight to generate interest02

Use Exactly as Written03

Community Food & Justice Coalition
Food for People, Not for Profit

Maryland SPCA
Feel the Warmth of a Cold Nose
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Connects Your Organization to Others

2.  Positioning Statement

1-3 sentence statement01

What makes you unique. What you care 
about02

Its NOT your mission statement03

Rural Women’s Health Project 

Environmental Health Coalition
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Succinctly elaborate positioning statement

3. Key Messages - Talking Points

Set of 4-6 key messages01

No more than 2 sentences in length02

Prep Proof Points for each03

Use in both written and verbal conversation
Convey essential ideas, don’t need to be used exactly
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Not Pitch

4. Elevator Catch

Listen & learn from any social contact01

Turn interest into ‘first step’ convo02

Takes no more than 60 secs - 30 ideal03

Lead In
Question

Differentiator
CTA
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Next Steps - Inventory - Revise - Focus

What’s Holding You Back From Effective Messages?

What is in place?

Created on 4 Must Dos?

Revise (or Create new)

Focus - Next 90 days?



13

Resources 

Talking Points - Walk to School

Creative Brief - Basic 

Healthcare Marketing Network

Let’s Connect! Carol’s Scheduling App

http://www.walkbiketoschool.org/get-set/promote-the-event/talking-points
https://docs.google.com/document/d/1YZZm6Vl3GNBM-HltoVZ47RaG6vyywGYNwKiLnR6Bvqk/edit
https://healthcaremarketingnetwork.com/
https://www.canumeet.com/carolbush
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QUESTIONS?

carol@healthcaremarketingnetwork.com
316-789-4304  @TheSocialNurse


